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ABSTRACT
This study is a response to the high level of broadcast media awareness campaigns on Ebola Virus Disease following it outbreak in Nigeria in July, 2014. The variables of interest are exposure, alertness and frequency. Through a survey research design, Lokoja in Kogi state was purposively selected for the study and using the Australian calculator of determining sample size as provided by the National statistical service, a sample of 384 was drawn and copies of the questionnaire were administered to the respondents using judgmental sampling technique. The reliability of the instrument was determined with Guttman scale and this yielded 0.85, which was considered very high. Within the trilogy of social responsibility, agenda setting and information processing theories, findings showed significant relationship between exposure to broadcast media awareness campaigns and audience alertness. Results also showed significant relationship between frequency of exposure and audience alertness while other factors that enhance alertness are interpersonal communication, group discussion, fear of EVD, clarity of message, and rumour. The study suggests the enactment of an act of parliament mandating all broadcast media in Nigeria to give top priority on EVD campaigns in their programming. 
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