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ABSTRACT

The study examined the influence of socio-cultural factors on the performance and efficiency of selected small-scale agro-allied manufacturing enterprises (SSAMFs) in the south western Nigeria.  Data were collected with questionnaire administered on 438 purposively selected owners/managers of SSAMFs, The data were analyzed using Multiple Logistic Regression Model. The main findings of the study showed that there was a significant relationship between gender (β = 0.367, t = 15.56), Religious belief (β = 0.39, t = 15.79), dependency of extended family (β = 0.075, t = 3.277), ostentatious life-style of the owners/managers (β = 0.142, t = 6.313), education (β = 0.055, t = 2.223), previous experience of the owners/managers (β = 0.118, t = 5.547) and efficiency of SSAMFs.  In the market coverage model, all explanatory variables accounted for 25% of the variation in SSAMFs performance measured by market coverage; religious belief (β = 0.133, t = 5.361), extended family dependency (β = 0.074, t = 2.876), ostentatious life-styles of owner’s/managers (β = 0.142, t = 313), education (β = 0.099, t = 3.587), experience of the owners/managers (β = 0.55, t = 2.299) were found to be positively and significantly influenced by market coverage at 0.05 significant level. On the contrary, gender (β = -0.161, t = 6.07) had negative but significant influence on market coverage of SSAMFs, implying that the gender of the owners/managers did not have influence on market coverage. The study concluded that small-scale agro-allied manufacturing firms performance was a multi-dimensional phenomenon as it largely depended on the contingencies confronted by a particular SSAMF. 
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