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ABSTRACT

The study investigated conventional entrepreneur and market competition with emphasis on selected textile industries in Ogun state. The study was anchored on two theories namely, Schumpeterian theory of Innovation and resource based theory. Descriptive survey design was adopted using questionnaire as the prime instrument that generated data from one hundred and fifty (150) textile industries in Ijebu-north local government area of Ogun State. Data generated was analyzed using descriptive statistics and Multiple Regression Analysis. Results from this study indicated that there is statistical significant relationship between marketing competitiveness and performance of conventional entrepreneurs. The implication therefore is that to tackle the problem of poor access to favourable business location and the resulting low sales, conventional entrepreneurs should embrace more marketing mix strategies like calling, texting and using social media as well as word of mouth advertorial in order to attract more customers.
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